Blogging, for me, was a case of playing to strengths that really weren't doing me much good in chemistry. I've always been able to write very fluently, and I type quickly as well. That combination came in handy for college term papers, but it isn't a ratelimiting step in drug discovery. When I started reading some of the early blogs, back in late 2001, I thought ''I should do this, just sit down and write about things.'' Not long afterward, I realized just how low the barriers were to starting a blog.
It may sound odd now, but I didn't have any particular topic in mind. I started off writing more about current events, but decided that that was already a crowded field (even in January of 2002!) But whenever I'd talked to people outside the sciences about my drug discovery work, they'd always told me what an interesting job I had, so I thought that it would make for a unique niche online. In some ways it still is: very few people blog from inside the industry.
To show you how much I know about all this, I thought that I would surely run out of things to write about within a year or so. I never got around to the long-range planning for that situation that I kept meaning to do, however, since material just sort of kept coming along. It still does. I do try to vary the topics a bit from day to day, so that if someone doesn't care for one entry, then they know that tomorrow's will probably be different. Boring one day, annoying the next: the ceaseless variety of blogging!
Sharing the Excitement
Kate Fehlhaber UCLA I was home for the holidays, a fresh-faced first year neuroscience graduate student, when my parents asked me what I was learning. Excitedly I began to relay some of the new discoveries and techniques that were helping us understand how the brain works. Their eyes glossed over, and my heart sank. Why didn't they share my excitement?
When I returned to campus, I discovered that my classmates shared this frustration. Our discussions revealed that the problem was two-fold: (1) as important as it is for scientists to explain research and ideas to the general public, there are few platforms for us to hone this skill, and (2) scientific findings are often misconstrued and overblown in the popular press, and few online resources accurately explain fundamental neuroscience concepts.
To combat these issues, I created the neuroscience education and outreach website, Knowing Neurons, together with a group of my peers. The site began as a blog with articles highlighting recent advances in brain research and discussions of complicated neuroscience topics in easy-to-understand ways. We found that custom-made visuals were the key to presenting clear and engaging educational content, and this has become a cornerstone of our mission. Over the years our content has expanded to include infographics, podcaststyle interviews, and animated videos. With so many modes of creative science communication, Knowing Neurons is proving an invaluable outlet for scientists and non-scientists alike.
An Evolution Blog Evolves

Jerry Coyne
University of Chicago
In 2009, just before my first trade book was published (Why Evolution is True), my editor at Viking/Penguin suggested that I should create a website to support and market the book. What she and I envisioned was simply a place where readers could learn about the text, its author, and perhaps a bit about evolution. My intention was to update the site every few weeks or so, writing a brief summary of new research supporting the reality of evolution and how it explained new observations and remarkable adaptations. But that intention, which has persisted over the last 7 years, was quickly and substantially modified. When writing, I found that I simply couldn't confine myself to evolution, or even biology. 
